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Bo ¢panmny3ckom ropoae Tyay3a pacmosioXuIcA HeOOBIYHBEIH MHOTOKBAaPTHPHBIH I0M,
MOCTPOEHHBIH IO MPOEKTY apXUTEeKTypHOro 610po Agence Bernard Buhler.

HeoOwrynei oM B Tymy3e, MOCTPOEHHEIN 0 TPOEKTY apXUTeKTypHOoro 61opo Agence Bernard Buhler,
IIPpUBJIEKA€T BHUMaHNE APDKUMHU LIBETAMU U HeOoOBIYHOI TeOMeTpHefI J'IOJI}KI/II‘;I 1 GAJIKOHOB.

HOxHas cTopoHa 00IuIl0OBaHa MePEBIHHBIMU PeKaMu, KOTOPHIE CO3MA0T TeHb B IETHUN 3HOU U
o0ecIieyrBalOT IPUBaTHYIO aTMochepy. Peliku UMeIOT OTBEPCTHSI MHOTOYTOIbHON (DOPMEI, B KOTOPHIX
PacIoIoKeHH IIBETHHIE BePTUKAIbHEIE KaJTI03H.

CeBepHas CTOPOHA OKpallleHa B SIPKO-2KEJNTHIM IIBET, KOTOPHIY TONYEPKUBAET KOHTPACT MEXIY
dacamamu U BHENAET BEICTyNaoume 6alKOHH.

HenpaBunbHEE CTOPOHE hacamos, popma GaIKOHOB U 00IMUIIOBKA JIOMXKUY ITO3BOJIAIOT CHENIaTh
BBIBOJ, UTO UCTOYHUKOM BOXHOBEHUS [IJIST apXUTEKTOPa CTaJIo IMOHCKOe UCKYCCTBO CKJIafblBaHUS
Oymaru opuramu.
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